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How campus visitors can create new value for 

colleges & universities.



It Starts With What You Already Know...
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Your visitors are diverse

Each academic year, thousands of highly

motivated parents, friends & families,

prospective students...

It’s a celebration, not just a trip

...athletic fans, alumni, registrants, and

guests travel to colleges and universities

for institutionally-sponsored conferences

and/or events.



Our Question…

If your campus 

is the destination

and your visitors are  

parents, families & 

prospective students

and, maybe most important, 

your institution is 

paying for the event

Why isn’t your campus financially benefiting from the booking?



We Think It Should Be…

Three systems work together to document, verify, and pay out every booking.

GDS Technology for 
documentation

• We use Amadeus. GDS stands 

for Global Distribution System.

• Embedded subsite & agency 

codes verify the source

• Industry-standard liability 

insurance for security

Trams Back-Office for 
Accounting

• Online, password-protected 

transaction database

• Spreadsheets for reporting & 

analysis

• Free 24/7 access

Returned commission is 
the revenue

• Percentage ranges from 7–10%

• 80% returned quarterly, separate 

account from working capital

• Paid two weeks after the traveler 

departs

All you need is proof you initiated the booking.



How It Works



It Starts with the Home Page



It Continues on the Visit Page



Then to the Preferred Hotel Page



A Spotlight on the Hotel



Rooms & Facilities



Amenities: Some Specific to Students



Rates Lowest to Highest



A Single Click for High Volume Dates



A New Hotel Confirmation

✕  OLD ✓  NEW



Two Maps Showing Location

Hotel Markers Near Shenandoah
Winchester, Virginia area

Hotel Map
Distance from selected hotel to campus

Regional hotel markers around Shenandoah University
5.0 mi  •  10 mins drive

15

Shenandoah University to
Comfort Inn & Suites Winchester



Bookstore & apparel discounts

Local dining & café deals

Athletic events & campus 

experiences

Welcome gifts for campus visitors

Access to

Campus Services
Coupons, discounts through a new QR code



HOTEL CAMPUS TRAVELER CONF # CHECK IN CHECK OUT NIGHTS ROOMS RATE TOTAL COMM. STATUS CODE

INDIGO 
GARDEN 
DISTRICT

LOYOLA 
UNIVERSITY

JORDAN 
SMITH

3182019 1/26/2025 1/28/2025 2 1 $114.10 $229.00 $22.30 PAID 06Z

INDIGO 
GARDEN 
DISTRICT

TULANE 
UNIVERSITY

ALEXAND
RA REED

3182457 2/3/2025 2/6/2025 3 1 $129.00 $378.00 $37.80 PAID 06Z

INDIGO 
GARDEN 
DISTRICT

LOYOLA 
UNIVERSITY

MICHAEL 
TURNER

3182891 2/14/2025 2/15/2025 1 1 $156.00 $156.00 $15.20 PAID 06Z

INDIGO 
GARDEN 
DISTRICT

XAVIER 
UNIVERSITY

PRIYA 
PATEL

3183320 3/1/2025 3/4/2025 3 1 $121.75 $365.25 $35.60 PAID 06Z

INDIGO 
GARDEN 
DISTRICT

LOYOLA 
UNIVERSITY

DANIELLE 
MORRIS

3183744 3/18/2025 3/20/2025 2 1 $118.00 $472.00 $37.80 PAID 06Z

Spreadsheets
Know who, why, where, and when visitors are checking in.



HOTEL SALES ROOMS BOOKINGS

Hampton Inn $279,089.91 1,764 1,169

Marriott Downtown $278,556.26 1,748 957

Courtyard Downtown $215,266.21 1,390 907

Graduate $179,942.41 976 548

Hilton Garden Inn $122,988.75 862 546

Renaissance $88,293.87 392 220

Hilton $79,054.88 293 126

Homewood Suites $37,334.60 170 64

Sonesta ES $27,756.55 219 151

Not just data, but reporting 

Which hotels are doing best?



Marketing assistance



Orientation/Commencement 51%

Other 18%

Prospective Students 12%

Move In/Move Out 9%

Campus Sponsored Events 6%

Athletic Events 4%

Trip Type & Purpose:

A Pie Chart for Visual Interpretation



Car rental, ground or airport parking…

New Revenue Opportunities

Rideshare 
Services

Lyft, Uber, and other 

rideshare options for 

your campus visitors.

Airport 
Transfers

Private car services 

connecting visitors 

from the airport to 

campus.

Rental & Car 
Share

Car rental and 

sharing for visitors 

who need wheels 

during their stay.

Airport 
Parking

Discounted airport 

parking for visitors 

flying in for campus 

events.

Every visitor touchpoint becomes a new revenue stream.



Just “Visit” on home page & “Local Hotels” on visitor page

No Surprises

• No fees, charges or markup

• Normal loyalty points

• No blackout dates

Free CTM Customer 

Service

• Cancelling or changing

• Family or event rescheduling

• Adding or removing nights

All provided by us, at no cost to you…



Bonus Feature: Out of State Savings
Hotel discounts at other CTM participating campuses in other cities

Institution/Hotels Enrolled

Not Currently Enrolled

150+
Partner Institutions

900+
Hotel Partners

AK

AL

AR
AZ

CA CO

FL

GA

HI

IA

ID

IL IN

KS
KY

LA

ME

MI

MN

MO

MS

MT

NC

ND

NE

NM

NV

NY

OH

OK

OR

PA

SC

SD

TN

TX

UT

VA

WA

WI

WV

WY

VT

NH

MA

RI

CT

NJ

DE

MD

DC



Does the Traveler Pay More?



01 / 04

“But we already

have a travel agency.”

That usually means business travel.



02 / 04

Not the Same.
Business Travel is where the school pays for the Room 

.



03 / 04

This is Personal 

Travel.
Personal Travel is where the school pays for the event.



04 / 04

And the visitor pays 

for their own room...



Which Agency Do You Want? Why not both?

Institution (16) CTM (Personal Travel) Business Travel Partner(s)

American University ✓ Key Travel

Brown University ✓ FCM Global Travel

Clemson University ✓ Christopherson Business

Drexel University ✓ World Travel

Emerson College ✓ Travel Collaborative

Georgetown University ✓ Corporate Travel Planners

Harvard University ✓ BCD, Egencia, Travel Collaborative

Louisiana State University ✓ Short's Travel Service

New York University ✓ Egencia

Rice University ✓ Christopherson Business Travel

Rutgers University ✓ Direct Travel

Tufts University ✓ Egencia & Travel Collaborative

Tulane University ✓ World Travel

University of Maine ✓ Corporate Travel Planners

University of Maryland ✓ Globetrotter, Omega World, Travel Leader

Virginia Commonwealth University ✓ Christopherson Business



Do You Need a Mega Enrollment?
2,300 students = $900,000 in sales



Our Top 10  

70k

76k

121k

134k

138k

175k

181k

198k

322k

582k

Wheaton

George Washington

Tufts

Charleston

Georgetown

Creighton

Brown

Drexel

NYU

Tulane

CAN YOU R EALLY MAK E MO NEY?



Some Campuses May Surprise You…

1 Stevens Institute $20.5K

2
Maryland Institute

 College of Art (MICA)
$19.7K

3
Medical University of South 

Carolina
$18.7K

4 William & Mary $18.1K

5 Loyola University Maryland $18.0K

6
Rochester Institute of 

Technology
$17.8K

7 The Citadel $17.3K

8 Trinity College $17.1K

9 Providence College $16.9K

10 Salve Regina University $16.5K

11 Drew University $16.1K

12 Suffolk University $15.9K

13 Babson College $15.3K

14 Lehigh University $15.3K

15 Goucher College $13.8K

16 Fairleigh Dickinson University $12.8K

17 Catholic University $9.6K

18 Shenandoah University $8.5K

19 Messiah University $8.2K

20
Hobart and William

Smith Colleges
$6.1K

20 campuses total: $302.1K



What’s the Catch?
None. Working together, everyone wins!

Hotels Benefit

More business

They don’t have the names

Can’t do department outreach

Leg up on the internet

Traveler Benefits

Better service

Better rates

Somebody has their back

Exclusive visitor discounts/perks

You Benefit

Revenue, data, cost savings

Out of state discounts

Away as well as home games

Reduced risk, protecting the brand



Frequently Asked Questions

How many hotels will you take? No arbitrary limit

What if we own our own hotel? No cost, preferred placement, two rates

What if we don’t see a hotel we want? Just ask, we’ll reach out

Is there a contract to sign? Yes, mostly to show there are no surprises

If we get the commission, how do you pay your bills? Hotels pay a $25-100 monthly fee 

Can we collaborate with nearby schools? Yes, in fact additional benefits accrue 



Our Expertise Plus Your Outreach
A winning partnership

Revenue Data & Reporting Free Customer Service

Cost Savings Outsourced Administration Reduced Risk, Brand 

Protection



Find the right department to work with us.

Next Steps

Don’t throw away an asset.

if revenue not of interest, data, service, protect the brand, reduce risk

Check out your website:  is the word “visit” there?

Don’t take our word.  Let us upgrade a hotel. 



Thank You!
Larry Handel, President
Campus Travel Management

410.267.0866

larry@campustravel.com
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